
 

  

Subject Name L T P Credit 

C2-COMC2T - corporate law 6 0 0 6 

 Unit 1: Preliminary to Companies Act 2013 

Company - Definition, characteristics, types of company, formation of company, promotion, incorporation and 
commencement of business, memorandum of association, articles of association and prospectus. 

Unit 2: Management and Administration 

Board of directors, types of directors, their qualifications, powers, duties, liabilities, company meetings, types, 
quorum, voting, resolution and minutes. 

Unit 3: Dividends Accounts and Audit 

Declaration and payment of dividend, maintenance and authentication of financial statements, corporate social 
responsibility (CSR), auditor: Appointment, qualification, duties, responsibilities, audit report. 

Unit 4: Oppression and Mismanagement; Restructuring and Winding up 

Prevention of oppression and mismanagement provisions related to compromises and amalgamation. Concepts and 
modes of winding up. 

Unit 5: National Company Law Tribunal 

Definition, constitution of NCLT, Constitution of appellent Tribunal, provisions regarding appeal and punishments. 
emerging issues in company law. 

Course Outcomes:  

The paper aims to import the students' working knowledge of the provisions of companies act 2013. After completion 
of the course, students will be able to  

(a) Explain the relevant provisions of companies act 2013. 
(b) Interpret the corporate functioning in India.
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Subject Name L T P Credit 

V1-COM-DIGT - Digital Marketing  4 0 0 4 

 

 

Unit 1:  

Meaning of digital marketing, differences from traditional marketing, return of investments 

on digital marketing versus traditional marketing. E-Commerce tools used for successful 

marketing SWOT analysis of business for Digital Marketing, meaning of blogs, websites, 

portal and their differences, visibility, visitor engagement, conversion process, retention, 

performance evaluation. 

Unit 2:  

Search Engine Optimization: on page optimisation techniques, off page optimization 

techniques, preparing reports, creating search campaigns, creating display campaigns. 

Social Media Optimisation: Introduction two social media marketing, advanced Facebook 

marketing, word press blog creation, Twitter marketing, LinkedIn marketing, Instagram 

marketing, social media analytical tools.  

Unit 3:  

Search Engine Marketing: meaning and use of search engine marketing, tools used - pay 

per click, google adwords, display advertising techniques, report generation. 

Website traffic analysis, Affiliate Marketing and Ad Designing: Google analytics, online 

reputation management, email marketing, affiliate marketing, understanding adwords 

algorithm, advertisement designing. 

Practical: 

● Design SEO to improve page rank of our college. 

● Monitor traffic of your website using Google analytics. 

● Using search engine submission improves online recognition and visibility of 

websites. 

● Designing a blog. 

● Use of cross linking. 

● On/off optimization of the website. 

● Design back link and outbound link of websites. 

● Web development, audio video production. 

● Digital content creation, product and sales review analysis. 

Outcomes: 

● Understand digital marketing, importance thereof, meaning of website and levels 

of website, difference between blog, portal and website. 

● Understand the working of SEO (search engine optimization) phone page 

optimisation, off page optimisation and will learn to prepare reports. 

● Learn about SMO (social media optimisation) like Facebook, Twitter, LinkedIn, 

Tumblr, pinterest, and other social media services optimization. 

● Understand paid tools like Google ad words, display advertising techniques. 

● Learn apply hands on experience on tools useful to SEO for analysis on website 

traffic, keyword analysis and learn email marketing and add designing.  

 

Text books: 

● Ahuja Vandana, Digital Marketing, Oxford University press (2016) ISBN 9780 

19 945 5447. 

● Sainyromi, Nargundkar Rajendra, Digital Marketing: Cases from India, Notion 

Press (2018) ISBN 9781644291931, 1644291932. 



 



 


